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THE TRANSPARENCY BLACK BOX
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THE FUTURE WILL BE BASED ON NETWORKS



IMPACT FOR PEOPLE, PLANET AND TCHIBO
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THE SUSTAINABLE IMPACT OF DIGITAL PRODUCTS



DIGITAL PRODUCTS FOSTER THE SHARING ECONOMY



THE SUSTAINABLE ALTERNATIVE FOR FAMILIES

90 %
REUSABILITY

> 30.000
RENTED ITEMS

2,1 kg CO2eq
PER RENTED SHIRT

3500L H2O
PER RENTED SHIRT

30 %
2nd HAND SHARE





ENVIRONMENTAL SAVINGS BY DIGITAL LAST MILES



1. Strong partnerships and industry networks

2. Digital products and transparent supply chains

3. New service-oriented business models

Effect: more fairness to people and planet 
throut environmental savings and social program
designs while empowering the customer
to live a more sustainable life.

WHAT DOES IT TAKE?





LET‘S TALK

Dr. Marcel Richert
Lead Manager Sustainability
New Business
marcel.richert@tchibo.de
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